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Neighborhood Studios Celebrates 10
th
 Year 

Itôs hard to believe, but MACHôs 

Neighborhood Studios program is 

celebrating its 10
th
 year. Begun in the 

summer of 2000, the program has 

evolved into a premier job preparation 

program for young artists, offering 

master level instruction from 

professional artists and training in the 

business side of the arts.  

 

In celebration of this anniversary Artistic 

Director Luisa Guzman and the students 

have special plans for the NS end of 

summer performance, which will be 

offered on two nights. And a silent 

auction of artwork created by NS 

students over the years will be held in 

conjunction with the end of summer art 

show. 
 

Based on a model that matched 

talented youth with professional 

artists for advanced instruction, 

MACHôs Neighborhood Studios 

program began as a summer program 

with 32 apprentices and two studios, 

music and visual art. Additional 

studios and the business components 

were added over the years. 

 

ñMACHôs mission is to work with 

special needs kids,ò said Program 

Director Frank Derico. ñBut the term 

ñspecial needsò doesnôt apply just to 

children with disabilities. It also 

applies to kids who are gifted and 

talented. They have special needs too, 

and NS is the program designed to 

meet those needs.ò 

Adopt-A-Camper Campaign Nears Goal A Night at Taberna 
July 16, 2009 ï This has been a 

remarkable year for MACHôs summer 

camps. The shaky economy resulted in a 

record number of camp applications at a 

time when traditional funding sources 

were cutting back. But we at MACH 

remain committed to providing arts 

education for as many youngsters as 

possible, regardless of their ability to 

pay, and fortunately many of our 

supporters share that commitment. 

To support this summerôs camps MACH 

set a goal of $50,000 for the Adopt-a-

Camper campaign. This, along with 

grants from various local organizations 

and foundations, would provide the 

necessary funds. But raising money in 

the current economic climate has been 

difficult. Still, we are closing in on our 

goal and expect to meet it before camp 

ends.  

To date $43,674 has been donated by 

generous individuals and businesses, 

and MACH would like to thank 

everyone who has already given to the  

Adopt-a-Camper campaign. 

Currently MACHôs summer camps are 

in full swing, but itôs not too late to 

help give a child an unforgettable 

summer. Donations are still needed to 

cover supplies, trips, snacks, costumes, 

make-up and all of the little extras that 

enhance the camp experience. If youôd 

like to help us meet our goal, use the 

form at the end of this newsletter to 

submit your donation.  

July 17, 2009 ï The smooth sound of 

MACHôs Jazz Ensemble hung in the 

air as friends and supporters gathered 

at Bridgeportôs hot new Spanish 

restaurant, Taberna, for an evening to 

benefit MACH Summer Camps.   

 

Conversation flowed over wine and 

tapas as the evening got underway. 

Later, guests dined on choices from 

Tabernaôs Spanish/Italian menu. 

 

 Opened in October of 2008, Taberna 

received a ñvery goodò from the New 

York Times last May. Owners Jaime 

and Daniel Lopez specialize in Nuevo 

Latino Cuisine, and Taberna (their 

second Connecticut restaurant) has a 

casual welcoming atmosphere with 

light, airy dining rooms and an 

outside patio for summer dining. 

 

MACH once again wishes to thank 

Jaime and Daniel Lopez who have 

generously agreed to donate a portion 

of the nightôs proceeds to MACH. 

 

Donations 
Needed  
    13% 

Donations 
Received 
   87% 
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End of School Recital a Celebration 
The school year is coming to a close and summer is just around the corner. But before classes end at MACH 

there is one more thing to do. The End-of-School Recital is a traditional celebration of the studentsô 

development, presenting their new-found skills for family and friends.  
 

 


